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A P A S S I O N  F O R  P L A N T I N G ,  F O R  LO N D O N ,  F O R  C H R I S T 

JOB DESCRIPTION: CREATIVE MEDIA DESIGNER 

JOB TITLE   Creative Media Designer 

REPORTING TO Creative Media & Communications Strategist 

TEAM   Co-Mission Resources Team 

PLACE OF WORK Co-Mission, Herbert Rd, Wimbledon, London SW19 3SH 

JOB TYPE  Full time 

SALARY  Market competitive, Charitable Sector 

ABOUT THE ORGANISATION 

Co-Mission is a reformed evangelical church planting network in London. Over the past 15 years, by God’s 
grace, Co-Mission has grown to 20 established churches, with a further 8 active plants and 2 lunchtime 
ministries in central London. Our ambition is to plant a further 30 churches in the next 5 years throughout 
London to reach the lost with the gospel of Christ for God’s glory. As a family, a network, and a movement 
we prayerfully aspire to be pioneering in mission, training with scripture, and diversifying in culture. 

The Co-Mission Resources Team has grown to serve and support the Co-Mission network of churches 
across multiple disciplines (e.g., communications, media, events, operations, HR, finance, safeguarding). 

PURPOSE OF THE ROLE & SUMMARY OF RESPONSIBILITIES 

We are seeking an experienced, imaginative, and self-motivated Creative Media Designer who can work 
with a team to support and build on the visual reputation that Co-Mission has developed. 

You'll play a vital role in creating on-brand assets that follow the overarching media and content strategy for 
this innovative and growing church planting network. These range from digital, print, web, and physical 
design assets in support of the various events and ministries of Co-Mission, as well as producing engaging 
films sharing people's stories from across the network. You will also play a key role in creating media for our 
annual REVIVE Bible festival. All these assets must be high quality, contemporary and engaging. You may 
also be called upon to help navigate live stream software and hardware. Ideally, this candidate will maintain 
engagement with the medium of graphic design and web creations over other creative media. 

This is an exciting opportunity for an individual with the desire to create high-quality digital, print, and web 
media with a deeper purpose, and to work with a motivated, collaborative, established and thriving team. 
This role reports to the Creative Media & Comms Strategist and will work closely with them to execute on 
strategy and creative vision. 
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THE IDEAL CANDIDATE WILL HAVE: 

• Experience in the creative field producing engaging graphic design, web, and video content.
• Demonstrated experience of hands-on project execution in digital, web, and print media channels.
• Confidence in working with technology and industry-standard software.
• Some experience with filming, lighting, and audio equipment to aid in telling visual stories from

across the network.

We are looking for a positive standout colleague who is flexible to change and has the aim to work 
collaboratively. If you are a quick learner and ready to jump in, we can facilitate the additional training you 
may need. 

KEY RESPONSIBILITIES AND CORE DUTIES 

Graphic Design: In your core remit, work with the Media Strategist and key partners to create on-brand, 
contemporary, and exciting graphic design pieces for print, video, social, and web. 

Film/Video: Additionally, work with the Media Strategist and key partners to light, film and edit engaging 
films/videos to further the Co-Mission story and strategy. This may be network-wide, or for individual 
churches, ministries, and partners. 

Concept execution: Hands-on implementation of media projects which are well thought through and 
support the Co-Mission strategy, vision, and values. 

Staying Current: Continue to gain knowledge/insight regarding the changing media and digital landscape to 
help keep Co-Mission modern and contemporary in its’ design standards. Convey these developments to the 
Communication & Media strategist. Stay knowledgeable of Co-Mission and our new plants/projects. 
Experiment, innovate and suggest changes to current media and creative design. 

Relationship management: Build strong working relationships with team members. Also, as it pertains to 
your role; maintain relationships with local Co-Mission churches and their congregations, media suppliers 
and other third parties and partners; collaborating, where required, to deliver on projects. 

 ESSENTIAL KNOWLEDGE, SKILLS & EXPERIENCE 

• Imaginative thinking with a genuine passion for and interest in using creative skills in a team
environment to further Co-Mission’s vision for London.

• Proficient knowledge of industry-standard concepts and software in graphic and motion design and
preferably film-editing; In-Design, Illustrator, After Effects, and Premiere Pro. As well as basic
working knowledge or willingness to learn live stream software.

• Intermediate knowledge of camera, lighting, and sound systems. Strong understanding of lighting and
composition theory and principles. Knowledge of Black Magic Design Camera systems an added plus.

• Demonstrated experience in delivering effective creative assets i.e., ability to use technology and
design skills to produce high-quality content in the optimised form for each channel. i.e., Motion
graphics, web, social platforms, email, and print.

• A good communicator in person as well as digitally, who wants to share ideas and engage people
with the Christian mission.

• You will also be supported in providing creative input across a large variety of projects (cross-
network as well as with local churches).
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• Maturity of understanding, with thoughtful consideration for the impact of content on different
audiences (socio-economic, cultural, demographic).

• Able to deliver last-minute priorities.
• Agile working style able to adapt to changing objectives.
• Enthusiasm and a positive attitude to help gain the trust of colleagues and external parties alike.
• A detail-oriented person who enjoys new challenges
• Ability to follow clear guidelines and directives, but willing to contribute and execute on ideas of

their own.
• It is a genuine requirement that the postholder is a Christian who will agree to and uphold the Co-

Mission statement of faith in good conscience.

DESIRABLE KNOWLEDGE, SKILLS & EXPERIENCE 

• Background in the creative industry, with a branding and design team and/or creative content and
film team.

• Experience in creating and editing audio and video podcasts.
• Familiarity with live-streaming tech and hardware. OBS, Stream Deck, etc.
• Familiarity with evangelical networks within the UK (and further afield).
• A good understanding of design and media in the charitable sector.

HOW TO APPLY 

If you have a passion for the gospel and for creating high-quality graphics and engaging video content, we’d 
like to meet you. 

Please send your application by email to hr@co-mission.org Please enclose with your application: 

A covering letter of not more than two pages summarising: 

• Your demonstrated ability regarding (i) the key responsibilities/core duties as well as (ii) the essential
and desired skills and experience outlined above.

• Your spiritual history and goals, and how you hope that this job may fit in.
• A full, diverse portfolio of work.
• A full CV including educational and professional qualifications, a full employment history showing the

more significant positions and responsibilities held, as well as relevant achievements.
• An indication of your current remuneration (incl. benefits) (optional)

 APPLICATIONS ACCEPTED THROUGH FRIDAY MAY 21 


